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"Holidays Online - 2002", Pew Internet and American Life Project, January,
2003.

Wind and Mahajan, "Ch. 1: The Centaur Awakens", Convergence Marketing,
2002.

E. Cuneo, "Monster.com Warns About Information Theft", Information Week,
Feb. 28, 2003.

C. Pearce, "Sims, Battlebots, Cellular Automata God and Go: A Conversation
with Will Wright", Game Studies, July, 2002.

B. Reeves and C. Nass, "Ch. 1 and Ch. 7", The Media Equation, Oxford, 1999.
M. Marriott, "For PC Buying, a New Picture", NY Times, March 6, 2003.
Case: Electronic Arts Introduces The Sims Online, HBS, 9-503-008

A. Barabasi, "Ch: 4 Small Worlds" and "Ch: 5 Hubs and Connectors", Linked:
The New Science of Networks, 2002.

T. Berners-Lee, "The Semantic Web", Scientific American, May 2001.
H. Rheingold, "Ch: 1 Shibuya Epiphany", Smart Mobs, Perseus, 2002.

. P. Barwise and C. Strong, "Permission-based Mobile Advertising", J. of
Interactive Marketing, Winter 2002.

Case: NTT DoCoMo: Marketing i-mode. HBS 9-502-031
UCLA, "Surveying the Digital Future: Year 3", February, 2003

H. Rheingold, "Ch: 7 Smart Mobs: The Power of the Mobile Many", Smart
Mobs, Perseus, 2002.

V. Zeithaml et. al., "The Customer Pyramid", CMR, Vol. 43, No. 4, Summer
2001.

Case: Pilgrim (A) HBS 9-602-104

D. Bell et. al., "Seven Barriers to Customer Equity Management", J. Services
Marketing, 2002.

S. Gupta et. al., "Valuing Customers", working paper, 2002.

D. Jain and S. Singh, "Customer Lifetime Value Research in Marketing", J. of
Interactive Marketing, 2002.

Case: Pilgrim (B) HBS 9-602-095
. J. Nielsen, "Top Ten Web-Design Mistakes of 2002, Alertbox, Dec. 23, 2002.
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. H. Varian and C. Shapiro,"Ch 3: Versioning Information", Informatin Rules,
HBS, 1999.

M. Sweiger et. al., "Ch. 4: Using Cookies and Other Mechanisms to Track User
Identity", Clickstream Data Warehousing, 2002.

E. Chi, "Improving Web Usability Through Visualization", IEEE Internet
Computing, April 2002.

Case: Edmunds.com HBS 9-701-025

B.J. Fogg, "Ch. 3: Computers as Persuasive Tools", Persuasive Technology,
Morgan Kaufmann, 2002

B.J. Fogg,"Ch. 7: Credibility and the World Wide Web", Persuasive Technology,
Morgan Kaufmann, 2002.

D. Aaker and E. Joachimsthaler, "Building Brands-The Role of the Web", Brand
Leadership, Free Press, 2000.

H.P. Brondmo, "Ch: 5: The Power of Customer Data", The Engaged Customer,
2000.

M. Kures et.al., "Customer Profiling and Prospecting Analysis", mimeo, 2001.

S. Godin, "Ch. 7: Working with Permission as a Commodity", Permission
Marketing, Simon & Schuster, 1999.

A. Quan-Haase and B. Wellman, "How Does the Internet Affect Social Capital",
IT and Social Capital, 2003.

A. Harmon, "Clique of Instant Messangers Expands Into the Workplace", NY
Times, Mar 2003.

Case: MTRs elnstant Bonus Project HKU139
H. Brondmo, "Ch. 3: The Many Uses of Email", The Engaged Customer, 2000.

L. Sherman and J. Deighton, "Banner Advertising: Measuring Effectiveness and
Optimizing Placement", J. Interactive Mkt, 2001.

J. Boase and B. Wellman, "A Plague of Viruses: Biological, Computer, and
Marketing", Current Sociology, Nov. 2001.

E. Rosen, "Ch. 9: Working With Network Hubs", The Anatomy of Buzz,
Doubleday, 2000.

E. Rosen, "Ch. 11: The Elements of a Good Story", The Anatomy of Buzz,
Doubleday, 2000.

Case: Monster.com: Success Beyond the Bubble HBS 9-802-024

. D. Kenny and J. Marshall, "Contextual Marketing: The Real Business of the
Internet", HBR, Nov-Dec 2000.

W. Reinartz and V. Kumar, "The Mismanagement of Customer Loyalty", HBR,
July 2002.
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. A. Knott et. al.,"Next-Product-to-Buy Models For Cross-selling Applications", J.
Interactive Mkt, 2001.

R. Hall, "Auction Deal Engines", Digital Dealing, Norton, 2001.

F. Ancarani and V. Shankar,"Price Levels and Price Dispersion on the Internet",
working paper, June 2002.

in Everyday Life, Blackwell, 2002.
Case: Amazon.com - 2002 HBS 9-803-098

R. Gulati and J. Garino, "Get the Right Mix of Bricks and Clicks", HBR, May-
June, 2000.

P. Underhill, "Ch. 12: The Sensual Shopper", Why We Buy, Norton, 1999.

R. Hall, "Ch. 4: B-to-B Procurement Auctions", Digital Dealing, Norton, 2001.
. A. McAfee, "The Napsterization of B2B, HBR, Nov.-Dec. 2000.

Case: Constructing an e-Supply Chain at Eastman Chemical HKU 222

J. Hagel et. al.,"Orchestrating Loosely Coupled Business Processes", working
paper, 2002.

Collabrys - Evolution of a Startup HBS 9-603-064
R. Purcell, "Chief Privacy Officer", HBR, Nov-Dec. 2000.

Federal Trade Commission, "You Make the Call: The FTC's New Telemarketing
Sales Rule", Dec. 2002.

Case: Multi-jurisdictional Compliance: Yahoo, Inc. HKU 211

R. Lunn and M. Suman, "Experience and Trust in Online Shopping", The Internet



